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Correlation of Selected Measures
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Geo Map of Facility City

Map data © OpenStreetMap
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Total Profit
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Profit by Product Line

A1.2b

$1.8M

$878K

-$219K

-$1.5M

Game

Promotional

Stuffed Animal

Action Figure

Product Line

-$1 $0 $1 $2

Profit (millions)

Profit Trend by Year

A1.3b

$4.9M

$4M

-$189K

$972K

$0

$4

Profit (millions)

2015 2016 2017 2018

Date by Year

Profit Analysis

3



Appendix

4

Drop-down list - Date by Year 1A1.1

Filters: ( 2015 ≤ Date by Year ≤ 2018 ) OR Date by Year MISSING

Profit by Product LineA1.2

Filters:

( 2015 ≤ Date by Year ≤ 2019 ) OR Date by Year MISSING

Date by Year = 2018

Display Rules: Profit

Profit < $0.00

Profit > $0.00

Profit Trend by YearA1.3

Filters: ( 2015 ≤ Date by Year ≤ 2018 ) OR Date by Year MISSING
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